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NCCNEOOBATENLCKOM NOAXOA Y METOAMKM

MeTtononorua NccnepoBaHui

ECONOMIES &
CONSUMERS

National Statistics
Central Banks

Government Ministries Quality Control

Research
Analyse
Harmonise Definitions Coverage

International Organizations

'JIOB AJILHBIN AHA TR

OB30F MHYCTPHH AHAJIM3 KOMITAHH

- At
Jimaior ¢ ocmoRLc O50p MecrX PBIHOYHBIIA
HIPOKaMH, 0030p MEXIYHApOIHEIX HIPOKOB _ _ .
MEKIVHAPOIHEIX HCTOYHHKOB I) AHAJI3 -
OG30p TEHISHITHIH,
0G0CHOBEIHHEIH
CTATHCTHYECKHMH JaHHBEIMH
HHTEPBBIO
IIPOBEPKA
OOMEH MEEHIIL © JIOCTOBEPHOCTH
3KCIePTaMH HHIYCTDHH : -

BHYTpeHHHH ayIHT H
CPABHHTETLHEIH aHATH?

CTpaH H KaTerOpHH

KABHHETHEIE ITPOBEPKH MAT A3ITHOB
HCCIEOOBAHHA AHATH3 KOMIIAHHI H TOPTOBEIX
AHaTH3 BeeH JOCTYHOH MapoK: TO3HITHOHHPOBAHHE, 11eHa,
HH(OPMAIIHH B OTKPBITBIX VIaKOBKA, PeKTAMHEIE AKITHH
HCTOYHHKAX
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Euromonitor Analytics
LeHTp AHanntnkn, MogenmposanHma u MHHOBaLMA

“We want to be more scientific in how we target opportunities”
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PARTNERSHIP ()

[nobanbHoe MapTHEPCTBO

|
Euromonitor 3To uccienoBaTeabCcKas
OpraHM3sanusA U UsjaTesib IJ106a1bLHON Euromonitor International is

HHPOpMaALMH, IPEAOCTABJISET JaHHbIe MO| S tEREREEE SEr -
top community investor in

HUCCJIeJ0BAHUAM PbIHKA, dHAJIUTHKY, the 2017 GivX Community
CTaTUCTHUKY U OHJIAWH CUCTEMBI I10 Value Awards

OTpacJsiM, CTpaHaM U IOTPEOUTEJISIM. EUROMONITOR .

INTERNATIONAL

= Bo BceM Mupe MbI coTpyaHuYaeM ¢ 85% akajieMHUYeCKUX yYpeXAeHUN U3 CITUCKA
Muposoro PeritruHra YuuBepcutetoB 2018-2019.

= Jloctyn Kk nziatpopme Passport MIMPOKO MCHIO/IB3YIOT JIUAUPYIOIIE YHUBEPCUTETHI,
Mccae0BaTeNbCKUE IeHTPhI U 6u3Hec kKojbl (Harvard, Cambridge, Stanford, WU
Vienna, University St. Gallen etc).

= B Poccuu: MI'Y um. JlomonocoBa, BIII3, PAHXuI'C, CankT-IleTepbyprckui
locynapcTBeHHbIN YHUBepcUuTeT, CaHKT-IleTepbyprckun ['ocynapcTBEHHBIN
JKOHOMMHYECKHM YHUBepPCUTET, TOoMCKUM ['0CyapCcTBEHHbIK YHUBEPCUTET U AP.

= B llosbuie cpegu HalIMX NOANUCYUKOB: KosbMuHCKUM yHuBepcuTeT, SGH
BapuiaBckas mKoJia 3KOHOMHUKH, BapiiaBCKUM YHUBEPCUTET, JKOHOMUYECKU U
yHUBepcuTeT B [l03HaHH, JKOHOMHUYECKHMM YHUBepPCUTET BO Bpolyiage,
JKOHOMHYeCKUH yHUBepcUTET B KpakoBe, II[eIUHCKUH YHUBEPCUTET U T. [I. _77J| EUROMoNITOR
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b:"‘ Passport

MHTerpupoBaHHbIN JOCTYII K

v [N106a/IbHBIM U pErMOHAJTbHBIM
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v Busyasmsalnuu JaHHBIX 10
OTpacJieBbIM, MaKpoO-
5KOHOMUYECKUM,
fieMorpapruyecKum 1
COILlMaJIbHBIM IMOKa3aTeJsIM
CTaTUCTHUYECKHUM JJAaHHBIM
JKCIEPTHbBIM KOMMEHTApPHUAM
Y NIOCJIETHUM TEHJEHIUSM I10
3a/laHHOHY MpPOoO6JIeMaTHKE

ENERN

www.euromonitor.com
https://go.euromonitor.com/passport.html
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ABOUT PASSPORT

Kakne BO3MOXKHOCTU OTKpbiBaeT Passport?

» ComocTaBUTb MeXAy COO0U CTaH/JapTU3UPOBAHHbIE JAHHbIE 110 BCEM
pervoHaM U CTpaHaM [Jisl UCI0JIb30BaHUSA MOJIYy4EHHON HHPOpPMAIUHU B
Hay4HbIX pab0oTax U NPOEKTax;

» OLleHUTb I100a/IbHbIHM, perMOHaIbHbIN U CTPAHOBOW YPOBHHU Pa3BUTHUS;

» [lpoaHann3upoBaTh CTaTUCTUKY, YTOObI MOHATH OCHOBHbIE T€H/IEHI[UHU U
JIMHAMHUKY PbIHKA; NOTPeOUTENEeN U Pa3BUTHUE CTPaH; TO3HAKOMUTHCS C
otyeTaMu 1o 210 cTpaHam;

» Pecypc nomoraeT reHepUpoOBaThb UJEH I TEMAaTHYECKUX UCCIEJOBAaHUN
Y CEMUHAPOB; CAYXXUT NyTEBOAUTEJIEM NTEPCIEKTUBHBIX HANIPABJIEHUU
JUIS1 KOMMeplHaIru3aliy NPOEeKTOB;

» OlLleHUTb OTPOMHbIE MAaCCUBBI JJAHHBIX Yepe3 UHCTPYMEHThI
BU3yaJIU3alUY;

» IllepBUYHBIA UCTOUYHUK UHDOPMAIMH, PeTYJIsIpHble 0OHOBJIEHUS

EUROMONITOR
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HOW OUR RESEARCH HELPS

[Toggepxka paga HanpaBrieHUN

*  ConuasbHble HCC/Ie/|0BAaHUSA High Income Households by City

YnpaBieHue
[IpeanpruHMMaTENbCTBO

MexxayHapo/iHble OTHOLIEHUS

MexyHapoiHbIN 6H3HEC
JKOHOMUKA

HUccnepoBaHusa B 06J1aCcTH
WH)KeHEepHUH

UccnegoBaHus Mobl
MapKeTUHT

['OCTUHHUYHBIA OU3HEC U
Typusm

[Ipo10BOJILCTBEHHBIN
MapkeTHHT U Arpo6r3Hec

HUHocTpaHHOe feso
[lonruTHYecKue HayKU
['eorpadusa
AHTponoJsiorus

UccnenoBaHuda B 06J1aCTH
3/IpaBOOXpaHEeHUsI

© Euromonitor International

Datagraphic |

DATAGRAPHIC CITIES

High Income Households by City

THERE WERE

mn households with an annual
disposable income US$100,000+
in 80 countries in 2012

OUT OF 104 MN HOUSEHOLDS

64%

were living in BSO major cities

ONLY 20 CITIES ACCOUNTED FOR

of the world's 104 mn high income
households

Top 20 Largest Cities by Households
With Annual Di
‘000 households, 2012

Income US$100,000+
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BRIC Cities by Households
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Datagraphic: High income households by city
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PASSPORT TRAINING

-

+

¥p- Passport

(—» CATEGORIES AND

G

¥/ ToPICs (2)

Pa3sHoobpa3une Tem B cucteme Passport Industrial

Search Full Tree: Categories and Topics

Agriculture Energy Clear All

Sustainability

Industrial (Entire Economy)

Agriculture

Energy

Liilities and Recycling

Chemical Products

Metal Products

Mon-metalic Mineral Products

Rubber and Plastic

Textile and Leather Products
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Food, Beverages and Tobacco
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Household Goods

Machinery

Hi-tech Goods
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OB30P CUCTEMbI PASSPORT

Mopaya AaHHbIX Pa3NNYHbIMM METOAAMM

Alcohelic Drinks in Azerbaijan

COUNTRY REPORT | AUG 2020

Coronavirus (COVID-19): Report Status

This report was written after the cuthreak of the COVID-19 pandemic and takes into account it intial impact on the market. ANALYSIS DATAGRAPHICS CONTEXT DOWNLOAD m—
For further frequent updates of data and insight visit our dedicated COVID-19 page on this industry.
BACK TO RESULTS / | o .
. . Related to Alcoholic Drinks in Azerbaijan Related Country Reports
Wine in Kazakhstan
COUNTRY REPCRT | SEP 2020 Beer in Azerbaijan Azeri Brewery in Alcoholic Drinks. Retailing in Azerbaijan Travel in Azerbaijan

(Azerbaijan)
ANALYSIS DATAGRAPHICS CONTEXT DOWNLOAD RELATED Cider/Perry in Azerbaijan

Baku-Praga LLC in Alcoholic Drinks

Rids in Azerbaijan (Azerbaijan)

& Share my link Save to my content  [A]F] Change language

Spirits in Azerbaijan Carlsberg Azerbaijan LLC in Alcoholic
Drinks (Azerbaijan)
Wine in Azerbaijan

HEADLINES Market Sizes
. Efes Pilsen AS in Alcoholic Drinks
Az-Granata MMC in Alcoholic Drinks Yesbraiian)
. The COVID-19 lockdowns slash demand for wine, mostly in the on-trade, with (Azerbaijan) Zerbaan
traditional mass gatherings no longer viable Sales of Wine E
+ In 2019, total volume sales rise by 20% to 73 million litres Total Volume - million litres - 20052024
= Cheaper and lighter than spirits, wine flourishes in 2013 73 ChsansiDkisos for Alcemiit Oriha
Oft-trade Votume 2019 and Percentage Point Growth
= The categary with the highest total volume growth in 2019 is still white wine, with a 80 Forscast
28% sales increase
= The average unit price movement goes up by 2% in 2019 ER roeitics et
= High 1 characterises company sales in 2019, with local players dominating 60
in the off-trade
= Over the forecast period, sales are set to achieve a total volume CAGR of 2% and 12% A Hypermanets S09% W independent Sm
reach B0 million litres in 2024
40
100% < Store Based Setatiog Y00  Grocery Retaters
PRE-COVID-19 PERFORMANCE
741 & Supeemartats
Wine booms in 2019 20
The government applied a lower excise rate on low-alcohol drinks in 2014-2019. In
contrast, a strong increase in excise caused prices of spirits to grow unaffordably high in
2019, while prices for wine and other low-alcohol drinks remained within peaple’s means. S8 W Other Grocery Retaers
Indeed, the average unit price of wine per litre rose by just half the rate of inflation in 2005 R 20 2024
Kazakhstan in 2019, Market Sizes
A increasing W Decreasing
Alcoholic drinks consumption was shifting towards low ABV content in 2019, which also
played a significant role in wine recording double-digit total volume growth in the year. Historical/Forecast Category Definitions 1 Volume Conversion Ratios 1 Region Definitions Calculation Variables
More consumers are preferring new taste experiences rather than drinking o get drunk, Sales Performance of Wir,
and are generally reducing their alcohol intake as the health and wellness trend % Y-O-¥ Total Volume Gron CONVERT DATA CHANGE DATA TYPES I amy )
. Wine is from i drinkers considering wine as one of the o,
SRS 203%
new tasting experience, as well as following a healthier lifestyle, therefore meant many
consumers shifted from spirits to wine in 2019. 0% China Spirits. Total Volume 000 litres. 5,589,233.4 5,699,737.5 5,666,805.5 5.481,573.3 5,237,404.8 4,571,352.3
India Spirits. Total Volume '000 litres 2,647,752.8 2,718,021.0 2,720,169.3 2,891,730.3 3,013,691.4 2,469,982.5
HINA
< Japan Spirits. Total Volume '000 litres. 1,013,508.4 995,958.2 988,498.1 962,391.9 340,740.5 £15,024.3
Economic Activity and Private Sector Sentiment (1) China Alcoholic Drinks. Total Volume million litres 57,819.5 56,011.3 55,73L.% 55,457.7 54,860.% 48,409.0
China Beer Total Volume million litres 47,7271 45,6271 45,408.1 45,538.1 45,4310 40,478.2
* China's official GDP growth in 2019 was 6.1%. China € e Acth Yoy (T LM Kazakhstan Spirits Total Volume '000 litres 51,798.5 50,934.7 47,778.4 46,663.% 45,093.7 40,0973
Q4 2019 GDP growth was 6% year-on-year:
pileadios : EmsEEY W Azerbaijan Spirits. Total Volume '000 litres. 12,864.0 10,4181 10,431.8 11,8443 12,869.5 12,657.6
Thisis in line with the ongoing Chinese .
economic slowdown projections, with annual [T Bangladesh Spirits. Total Volume '000 litres 10,4527 10,691.9 10,306.2 11,108.8 11,3136 11,274.3
:“:ﬂ";;“:;';;"”'""‘ todectine towards 3% EmcEEY W Japan Alcohslic Drinks Total Volume million fires 3,858.4 8,795.9 8,767.4 8,642.3 8,632.3 8,068.7
y 20232024,
mmsnm Cambadia Spirits. Total Volume '000 litres 5,219.3 5.618.6 5,383.0 7.047.6 7,771.3 7.146.5
+ The economy continued to shift towards
services, with a declining role for o L] Japan Beer Total Volume million litres 6,025.5 5.,884.7 5,753.2 5.576.9 5,497.2 5,040.5
manufacturing, Secondary Sector 53 L] Indonesia Spirits. Total Volume '000 litres 3,464.6 3,895.3 4,699.4 5,080.7 56725 47566
dustry/Construction) growth In 2019 was - e e
5.796, while tertiary sector (services mostly) - India Alcoholic Drinks Total Volume million litres 4,900.1 5,124.3 5,150.3 5,459.5 5,784.2 4,687.7
expanded by 6.9%. Services accounted for - L] China Wine Total Volume million litres 43433 4,581.5 4,368.4 4,347.0 4,095.8 3,270.6
53.9% afoutput In 2019, up from 3,33 (n 2018 » Hong Kong, China Spirits Total Volume ‘000 litres 5,046,0 5,145,1 5,200.4 5,264.8 32,7109 2,710.5
and responsible for almost 605 of growth
Meanwhile Industry and construction accounted ] Indiia Beer Total Volume million litres 2,205.1 2,348.% 2,366.2 2,495.7 2,689.4 2,148.5
for 39% of outputin 2019, LTET I Cambodia Alcoholic Drinks. Total Volume million litres ED3.9 £47.2 753.0 964.1 1,053.2 1,028 1
+ Industrial production year-on-year growth manm Cambodia Beer Total Volume million litres 597.6 £40.4 745.4 955.8 1,0¢4.0 1,019.8
improved to 69% in December from 6.2 in o e
November suggesting an ongoing rebound in IP. * Real retail sales growth has improved at the end of 2019 NeRY W& ezl fzzizlzirs L] UEE OLLTT Lo (FELY 555 (T T LT T
Growth for 2020 is expected to be 4.5-5.5%, but at around 5% it remains significantly below 2017 = Japan Wine Total Volume million lires 283.3 255.1 2444 793.8 761.3 £66.1
Thougs with strong doymaia NS o 2Pt mohaie . Kazakhstan Beer Total Volume million litres 5108 5386 582.2 6243 6523 6136
coronavirus outbreak
] Indanesia Alcoholic Drinks Total Volume million litres 205.0 225.6 2376 255.7 277.1 246.6
: At AT - - Indonesia Beer Total Volume million litres 188.1 207.7 219.3 237.2 257.9 230.0
© Euromonitor International
EmssEY @ Hona Kann China Alrohnlic Mrinks Total Volima millian litres 214.7 2161 2174 2153 167.4 167 3



OB30P CUCTEMbI PASSPORT: 4TO HOBOIO...

PA3BUTUE HOBbIX UHAYCTPUN:
» MobunbHoctb (Mobility),

dTnueckne mapkuposKum (Ethical Labels),

Mutanue (Nutrition),

YV YV V

JKoHOMMKa: YcToiumsoctb/ MpupogHble

pecypcbl (Economies: Natural Resources)

PA3BUTUE HOBbIX MOZJENEN:
v' MaKpo mogenb

JKOHOMMYECKun bapomeTtp
UHCcTpymeHT cueHapues Brexit

<N S

Mopgenb pacnpegeneHus g0Xo408 U
MaTepuanbHbIX LEHHOCTEN

AN

Mopgenb pacnpegeneHma 40Xo408B no
ropogam

v TMoTtpebutenbckue pacxoabl

© Euromonitor International



https://go.euromonitor.com/rs/805-KOK-719/images/fsMobility-v0.1.pdf
http://go.euromonitor.com/rs/805-KOK-719/images/IF_Ethical-Labels_1.1-0516.pdf
http://go.euromonitor.com/rs/805-KOK-719/images/Brochure_Nutrition_TGA.pdf
http://go.euromonitor.com/rs/805-KOK-719/images/IF_Economies-Natural-Resources.pdf
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HoBbin nHcTpymeHT COVID-19 Dashboard

- MOMOTa€T OUEHNTb KPATKOCPOYHOE N AO0NTOCPOYHHOE BINAHUNE

PASSPORT
ap Passport
ALL S
ANALYSIS

Euromonitor International Interview Series: QRA

with Muzammil & Hussain, Executive Vice
President of Consumer Trawvel at Seera Group

Direct Sellers Turn to Digitalisation to Survive
the Pandemic

Beauty and Personal Care Quarterly Statement
Q3 2020

The Coronavirus Era: Where Consumers Shop
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BN HOW OUR RESEARCH HELPS

PelueHne onsa ueHTpoOB MHHOBaLUUN U pa3paboTok

UccnenoBanusa Euromonitor International momoraroT
npodeccruoHasiaM B 00J1aCTH Pa3BUTUS U MHHOBAIUU
B UJIeHTUPUKALIUU TPEH/IOB, IEPCIIEKTUB U
B3aMMOCBSI3€H KJII0UEBBIX MOMEHTOB Ha PaHKe.
baarosapst BO3MOXXHOCTH KaueCTBEHHOTO U
KOJIMYECTBEHHOTO CPAaBHEHUSI MEX/1y COOOH CTpaH,
KaTeropuu U NoTpebUuTesIer, peCypc NO3BOJISIET
NPUHUMAaTh CTpAaTeErMiyeCcKyu BepHble pelleHUs.

Bsiaropaps nepBUYHOMY UCCJIEJOBAaHUIO OoJiee
6,000 kaTteropuu no 30 unayctpusam B 100 cTpaHax
Halll¥ MOAIIUCYMKA MOTYT:

= [eHepupoBaTh UeU AJis1 pa3pabOTKU HOBBIX
TOBApPOB U CEPBUCOB

* AHa/IM3UPOBATh MEXAYHAPOAHbIE PBIHKU

* OueHUBATb KOHKYPEHTHYIO CpeJly B IleJIeBbIX
CTpaHax

* DBbITh yBEpEHHBIMH B yCIleXe BbINMyLeHHbIX
NPOJAYKTOB

= [IpegBupeTb 3KOHOMHUYECKYIO cuTyaluio B 210
CTpaHax U 7/ pervoHax

WHERE NEXT IN INNOVATION?

Focusing innovation in 2015-2019: Assessing opportunities

= Taking a broad, category view ol global soft drinks forecasts reveals khe drﬁerenl scale and pace of growth
expected in the varying of ic drinks. High-val such as

RTD tea and i water - ion areas m 2014 as this bnef ing has demonstrated - are
near the top of the list of forecast value growth.

Global Soft Drinks Retail Value Sales Growth by Category 2014-2019
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PASSPORT OVERVIEW

Pecypc pa3BMBaeT KOMMeEPYECKOE MbllUIeHMNe, NOBbIAeT
BO3MOXHOCTU TPYA0YCTPOMCTBA CTYAEHTOB

[IpuMeHeHUe TEOPUHU KJiacCa Ha IPAKTUKE U
CO3/laHME 33/IaHUM, aKTyaJIbHbIX JJIs1
peasibHOTO MHUpa.

[l1aHupoBaHWe U IPOTHO3UPOBAHUE
CleHapueB

JKOHOMHUYECKUU aHAJIU3

OueHKa pUCKOB

HccienoBaHusa BbIX04a Ha PbIHOK
CTpaTerus npoayKra U opeHza
MHpopMalysa o KOHKypeHTax
CpaBHUTEJIbHBIK aHAIU3 OTPACIU
CTparerud skcnopTa
[loTpebuTesbCKas cerMmeHTalUs
[IpodpunrpoBaHre KIUEHTOB
[loTpebuTE/ILCKOE MOHMMAHUE
SWOT ananu3s

OHGHKa CJIMAHHUA U ITOTJIOLEHUA
KOMIIaHUU U HMHBECTHIIMOHHAA ITPOBEPKaA
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$2- Passport

Fnob6anbHan cUCTEMA MHPOPMALIMK MO PbIHOYHBIM UCCNefOBaHUAM, NPefOoCTaBNAW AN
CTaTUCTUKY WU SHANUTHHECKUE OTHETHI NO OTPacNAM NPOMBILLIEHHOCTH, CTPaHaM,
NOTPeoUTEeNAM U KOMNaHUAM.

OHnanH nnatrpopma Passport cogepxur 115 MUNNMOHOB CTaTUCTUYECKUX AaHHbIX,
NO3BONAOLWMX NPOBOAUTE MEXAYHAPOAHbIe CPaBHUTE/IbHbIE UCCTeJOBaHUA, @ TakKXe
25 000 orpacneBbix aHaIUTUHECKUX OTHETOB U CTaeu, NpegocTaBnss NoHUMaHue
rno6anbHoro 6MsHeca U aKoOHoMUYeckon cutyaumm s 210 crpaHax mupa.

https://blog.euromonitor.com/webinar/ - 3anvcu Be6MHapOB

https://blog.euromonitor.com/market-research-blog/articles/ - CtaTtbu
https://blog.euromonitor.com/video/using-passport-in-your-virtual-course-content

v B yc/0BUSIX COBpEMEHHOM MaHAEMUH, JUCTAHIMOHHOE 06yYeHHe ObICTPO CTAHOBUTCS
HOBOM HOPMOM B BbICLlIEM 00pa30BaHHWU. MHOTHeE HAlllM NOJNMUCYUKHA pacCCMAaTPUBAIOT
Passport, kak Ba>KHbIH pecypc, crieljiajibHO MpeAHa3HaYeHHbIN AJis N0/ 1ePXKKU
yJlaJIEHHOTO 3JIEKTPOHHOT0 00y4yeHus (eLearning).
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